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justifications - 4 WHAT IS PROPAGANDA AND MEDIA CENSORSHIP?

Impact on Propaganda and media censorship are two powerful tools
that can shape public opinion and control the flow of
democracy and . o .
information within a society.
public - 5
Propaganda is the spreading of biased or misleading
information to influence people's opinions and behaviours.

Historical It often uses emotional appeals and selective presentation

examples - 6 of facts.

Media censorship refers to the control and suppression of
information by authorities or influential entities, limiting
access to certain content or viewpoints. These tactics can
manipulate public opinions and limit the free flow of
information, impacting people's ability to form
independent judgments.



TECHNIQUES AND FORMS

PT. 1: PROPAGANDA

The techniques of propaganda and media censorship have been used
throughout history by governments, organizations, and individuals to
manipulate people's beliefs and limit their access to certain information.
Understanding the techniques and forms of propaganda and media censorship
is important for individuals to critically evaluate the information they
consume.

Propaganda often employs convincing techniques that appeal to emotions and
biases. It can take various forms, including:

1. Selective Reporting: Choosing to
present only certain facts or
information that line up with a specific
agenda, while keeping out contradictory
evidence.

2. Emotional Language: The use of emotional vocabulary and phrases to cause specific
responses and shape opinions. This technique is commonly employed to create a positive or
negative association with a particular idea, person, or group.

3. Demonization: Portraying an
individual, group, or idea as naturally
evil, dangerous or immoral. This
techmque aims to create fear towards
the target, often justifying aggressive
actions or policies against them.

4. Repetition: The repetition of slogans, phrases, or images is a powerful propaganda
technique. By boosting a specific message through constant repetition, propagandists aim to
make it stick in people's minds, influencing their minds and beliefs.

/ o 5. Bandwagon Effect: Make use of the human
X\x/ I/f /’ tendency to adapt to the majority by presenting
an idea or behaviour as widely accepted and
desirable. This technique aims to create a sense

of social pressure, encouraging individuals to
\&k f v— take on a particular belief or join a specific

cause.



TECHNIQUES AND FORMS

PT. 2: MEDIA CENSORSHIP

Media censorship restricts the free fl
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3. Self-Censorship: Journalists, writers,
and content creators may voluntarily
limit their expression or leave out
certain information due to fear of
gettin% punished from authorities or
owerful entities. Self-censorship can
appen when there are threats to
freedom of speech or when individuals
recognize potential risks to their safety
or livelihood.

4. Media Ownership and Control: Govern
over media outlets by ownin
shape the stories and control the informa

5. L

The

ow of ideas, news, or opinions to keep
particular stories seem true or protect the interests of those in power. Here
are some common forms of media cens

orship:

1. Prior Restraint: This form of
censorship occurs when authorities
prevent information from  being

published before it reaches the public.
Governments may require media outlets
to submit content for approval or
declare restrictions on certain topics to
control the information flow.

2. Content Filtering: Governments or media organizations may block or filter certain websites,
social media platforms, or news outlets to control the information accessible to the public.
This method restricts the access to alternative viewpoints.

self-censorship

ments or powerful entities may use control
or influencing them directly. This allows them to

tion available to the public.

egal Restrictions: Some governments enact laws
that limit freedom of speech, press, or expression.
se laws enable authorities to punish individuals
or organizations that publish or share content that is
considered critical of the government.



REASONS AND JUSTIFICATIONS

Propaganda and media censorship have been used throughout history, but
some people think they are necessary in certain situations. Even though these
practices limit freedom of expression and can manipulate public opinion, there
are reasons given to justify them. Here are some of the justifications and

reasons for propaganda and media censorship.
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NO! 1. Social Stability: Supporters of propaganda and
censorship argue that they help keep society
stable and united. They say that controlling what
n is said prevents ideas that could cause division or
harm. By stopping the spread of content that
promotes violence or hatred, authorities believe
they can maintain peace and protect the well-
being of everyone.

2. National Security: One reason for propaganda and media censorship is to protect
a country's safety. Governments may believe that controlling information is

important to keep citizens safe from threats. They

think that sharing certain

information could be dangerous and harm the nation's security interests.

3. Protecting Cultural Values: Another justification for
propaganda and censorship is to preserve cultural or
religious values. Supporters argue that controlling
media content is needed to %)rotect the traditions and
beliefs of a society. They believe that propaganda can
promote positive cultural values that align with the
shared identity of the community.

One Nation,
Under God

believe in God, you're
not & REAL Américan.

Heep prayer and God in school, where they belong!




IMPACT ON DEMOCRACY AN PUBLIC

Propaganda and media censorship can have significant effects on democracy
and the public. These practices influence the information people receive,
shape public opinion, and impact how democratic societies work. Here are

explained the impacts of propaganda and media censorship on democracy and
public.

1. Shaping Public Opinion: Propaganda can
influence what people think by giving them
biased or misleading information. When the
news is controlled, those in power can shape
what people believe. This goes against the idea
of democracy, where people should be well-
informed and have a say in their government.
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2. Decreasing Trust: Propaganda and media censorship can make people lose trust in
the media and institutions. When information is manipulated or censored, it creates
suspicion. This can reduce the trust between the government, media, and the public,
which is important for a healthy democracy.

3. Suppressing Dissent: Propaganda and media
censorship can silence voices of contrast and
discourage people from speaking out against the
government. When information is controlled, critical
voices can be put in a bad light.

4. Missing Participation: When protpa%anda and media censorship are widespread, people may become
disengaged from politics. If they feel their voices are being manipulated or silenced, they may lose
interest or trust in the political process.



HISTORICAL EXAMPLES

Throughout history, there have been many examples where propaganda and
media censorship were used to control information and influence people's
opinions. These practices played significant roles in important historical
events.
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1. World War II: During World War II, both sides used
ropaganda to shape public opinion. Nazi Germany,
ed by Adolf Hitler, spread anti-Semitic ideas and
demonized minority groups through propaganda. The
Allied powers also used propaganda to gain support
and portray the enemy negatively. Censorship was
widespread, with governments controlling news and
limiting information that could weaken the war effort
or reveal military plans.
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2. Cold War Era: The Cold War between the United States and the Soviet Union
involved intense propaganda battles. The US government, through
organizations like the CIA, spread anti-communist propaganda to counter
Soviet influence. The Soviet Union controlled media outlets, restricting access
to information and censoring content that contradicted the government's
regulations.

3. Cultural Revolution in China: China's Cultural
Revolution, led by Mao Zedong in the 1960s and 1970s,
heavily relied on propaganda. It aimed to mobilize the

masses and promote Mao's ideology. Books, art, and
music that didn't align with the Communist Party's view
were censored or destroyed. The government tightly
controlled information to shape public opinion and
maintain control.
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4. Soviet Union under Stalin: In the Soviet Union, during Stalin's leadership,
propaganda and media censorship were big matters. Stalin controlled the media,
restricting opposing views and allowing only positive portrayals of the government.
During the Great Purge, refusing voices were suppressed through censorship and
millions of people were arrested or executed.



